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Background to the research

In June 2019, the UK government committed to achieve net zero carbon emissions by the year 2050 by law. Impetus
behind initiatives to reduce the impacts of climate change has since grown, as have public expectations for change to be
driven by those with infrastructural and financial influence (i.e., government and businesses).

Effecting change in the activities and behaviours of people living in urban areas is going to be critical to the UK achieving
sustainable net zero places. Currently, it tends to be business and academia that have the greatest influence over
strategic priorities relating to changes to urban systems. But collaborating with young people and helping them to feel
‘heard’ in the development of these spaces in the future is key to their successful delivery.

Britainthinks

—— Inwight & Siralegy




Private & Confidential

Research objectives

In this researchwe soughtto:

1 Understand how young peoplecurrently view and interact with their urban spaces, including what aspects they enjoy and
what they feel could be improved.

Explore how far young peoplefeel urbanspaces willchange in the future, considering the impact of climate change and

2 the need to transition to net zero living.

3 Explore young peoples’vision of a ‘net zero city’, including what features they feelwill drive sustainability, and what barriers
or challenges could prevent this from being achieved.

4 Understand what influenceand interest, if any,youngpeoplehave overurbanplanning, if this is something they would be

interested in having more of in the future and how they can be encouraged, empowered and inspired to.
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Methodology

We conducted a multi stage, mixed method research project:

]

Quantitative
survey with 200
respondents, to

understand

feelings, thoughts
and approaches
to climate change
in urban spaces.

[}
0]
AE
A1

An ‘opening
plenary’ online
event lasting 45
minutes to
introduce them
to the research
and build
excitement
about the
project.

A2

1L

A two-week online
community where
participants were asked to
reflectupon their urban
environmentin a diary style
format, and to learn more
about what their future cities
could look like through
videos and information from
a range of experts.

Q2

=

8 x 2.5 long workshopsin
each location across the UK,
in which participants were
tasked with creating a series
of urban design principles,
designing a digital poster of
how they’d like their city to
look in the future and the
creation of a business case
to be implemented in their

city.
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o
o]
AE
A1

A closing
plenary online
event, to get
alignment on the
urban design
principles and
have participants
share back their
digital posters.
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Sample

Quantitativesurvey

We surveyed 200 participants aged 18-24 across the
whole of the UK.

Urban Future Labs

We spoke with 50 participants aged 18-24 across 8 key
regions in the UK (highlighted in the map).

Acrossbothresearchstrands, participants were
mixedinterms ofage,gender, SEG, ethnicity,
sexual orientation, living situation (with friends,
partner,with children, parents,alone) housing
tenure (rented,owned, studentaccommodation)
and employmentand education (full/parttime
education, full/parttime employment)

Belfast

Liverpool

Swansea

Taunton

Private & Confidential

Edinburgh

/a

/ Middlesbrough

/ Walsall
/

Barking and
Dagenham

Participants wererecruited from urban systemsacrossthe UK, including 3towns and 5 cities. For the purposes of this research,
urban systemswere defined as areas with a population of greater than 10,000.

Britainthinks
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Our specialist group

We asked a series of experts, each with different specialisms relating to urban planning or sustainability, to create content for
participantsto engage with and learn more aboutthe possibilities for future cities:

[ 'H”
RVl IRl

o
-—

Kit Allwinter - GemmaHyde Jonelle Simunich Sam Alvis
Active Travel Policy Projectand Policy Officer  cyrator and Producer, Head of Econom ‘;
Advisor, West Yorkshire for Healthier Places, Town [ylour 2040 Green Alliance y A
Combined Authority and Country Planning AURRIGO
Association

cdbb

Centre for Digital Built Britain

@ ZERO CARBON FARMS

GROWING
SNDER

Lilidh Matthews Zhimin Zhang
Zoe Roberts UKRI Young Innovator, UKRI Young Innovator, GROUND Britainthinks

UK100 Retall Food







Private & Confidential

Key findings

Climate change is perceivedto be an importantissue,howeverit is notthe primary lens through whichyoung
peopleviewtheirlocal, urbanspaces. They instead think more about the functionality and aesthetics. However when
prompted, they recognise the need for urban spaces to get the ‘basics’ of energy, transport and recycling right.

Thereis a key opportunity to tie net zero solutionsto broaderurbanimprovements. Young people display strong
pride in where they live, however they also feel that their towns and cities are not yet reaching their full potential. Solutions
that combine sustainable facilities, sustainable behaviours and broaderimprovements are felt to be key moving forward.

In discussing their towns and cities,young people normally think of local environments, community, energy and
buildings, transportand decision-making. Across all areas young people recognise things that are going well, such as
things to do and green parks, but would like to see improvements, such as litter reductionand better public transport.

In designing future cities, participants established 10design principles they would like to see. These include
greenery on every corner, having cheaper, greener, cleaner and more regular public transport, being powered by
renewable energy sources and being shaped by what local people want, amongst other things.

Overall,youngpeopledo not feel that their voiceis heard in town planning,and are unsurehow to change this.
However, there is clear desire for engagement, and forums such as this research are seenas key routes to connecting with
this group and giving them opportunities to share.

Britainthin_ks
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Climate change is aresonant topic for young people, with widespread
agreement of the importance of achieving net zero by 2050.

However, young people generally view climate change through a global
lens rather than on alocal lens. Instead, they primarily think about their
urban spaces in terms of how they look and what they are liketo be in.

When prompted, young people recognise that urban systems contribute :
© .~ cto climate change, and therefore see a need for them to get the ‘basics’
//,,'/./ such as energy, recycling and transport right to respond to this. There is ﬂ@
*® clearly a bigger opportunity for young people in how selutions can bring |/
not only sustainable benefits, but lifestyle and functionality ones too.
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Young people feel it iIs Important to achieve net zero by 2050 to
combat climate change

“The UK authorities should do more to help out our
communities interms of energy pricing and how we can
There is high awareness of the topic of climate getto netzero.”
change amongst young people, and widespread

agreement that achieving net zero should be a key Barking & Dagenham

part of addressing the issue. “l think my city needs to act faster. | feel as if they are
taking the correct steps butthey aren’ttaking them quick
enough.”
Of young people gave a score of ool
O 7 O_r above when asked t.o rate “Government/ council policies and laws are neededto
the importance of reaching net create the drive to reduce carbon emissions by a certain
zero emissions by 2050 to time.”
combat climate change on a
scale of 1-10. Taunton

D6. The UK Governmenthas committed to reaching netzero emissions by2050 to help combatclimate change.On a scale of 0-10 where 0 is very unimportantand 10 is very important,
how importantis it to you that the UK achieves this? Base: all respondents (n=204), all respondents selecting 7 orabove (n=183).

Britainthinks
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Currently there is a disconnect between climate change and one’s
local town/city, especially in terms of impact

Despite high overall Climate change is primarily associated with other areas of the world,
awareness an_d understandlng for example ‘melting ice caps’.
of the topic, climate change is

rarely spontaneously viewed
through a local lens. There is understanding of how human behaviour relates to climate

Young people rarely think in change, but this is rarely tied to ‘my local place’.

terms of how local areas
impact climate change, and
how they in turn could be
impacted by it.

Only a minority of participants recognise how climate change could
impact their local area e.g., flooding of nearby rivers.

“To me when | think of climate change, | think of the melting ice "It's a faraway issue. We probably play a role but then | think
caps, and polarbears being affected.” America's playingmore of a role.”
Barking & Dagenham Belfast

Britainthinks
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Where the topic of sustainability does emerge, it is primarily in
terms of pollution, litter and (lack of) green spaces

Whilst young people do not connect climate change and
local environments, the topic of sustainability does emerge
In conversations:

« There are frequent mentions of different types of
pollution, most notably air pollution from traffic.

« Litteris frequently cited as one of the biggest issues in
towns and cities.

» Green spaces are also widely discussed both in terms of
the positives they bring and a concern that they are
lacking or only concentrated in certain areas.

However, these factors are usually not explicitly linked to
climate change, with participants often focusing on how
they impact other, specific elements of sustainability more
broadly (e.g. litter being bad for local wildlife, air pollution
being bad for residents’ health).

“Onething | hate is when a car drives pastandithas a
lot of black smoke coming outthe exhaust.... | don’t
like it asit’s bad for the environment.”

Belfast

‘I noticed lots of rubbish bags dumpedin the entrances
and bushesto fields and thisis sad to see that people
don’tcare aboutourtown and environment.”

Taunton

Britainthinks
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When prompted young people recognise that urban systems
contribute to, rather than alleviate, climate change

Extentto which urban aspects are perceived to contribute to / alleviate climate change
Showing % selecting each

m Contributing a lot / a little Neither contributing nor alleviating m Alleviating a lot / a little Don't know

The products that are available for rgs@ents to buy, for example clothes and 14% on
toiletries
The energy efficiency of existing housing 61% 12% 13%
The way that rubbish and recycling is disposed of PIZIN  23%
The energy efficiency of commercial buildings, for example shops and offices 15% 16% 12%
The way that people currently get their food and where it comes from 18% 8%
Public transport options 13% T
The design of road networks 18% 12%
The design of my town or city, for example where facilities are located in _ _
relation to where people live = Lot e D4l
The way that new houses are built 16% 14%

The availability of renewable energ)gusrgiunrggs, for example solar panels or wind 12% 33%% 7%
The amount of green spaces 17% 6%
Britainthinks
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D7. Thinking aboutyour town or city, to what extent do you think each of the following is currentlycontributing to or alleviating climate change and environmental damage?) Base: all
respondents (n=204).
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They see a need for towns and cities to get the ‘basics’ right in
responding to climate change

Biggest potential impact on climate change
Showing % selecting each

Increasing the amount of energy (electricity, heat, fuel) from sustainable sources I 4690
Increasing recycling rates I 349
Increasing public transport usage T - 349
Reducing the amount of food and rubbish thrown away I 289%
Using sustainable building materials I 2709
Reducing the need to travel (e.g. through working from home more) T 2794

Reducing the carbon footprint of the products that residents buy, for example clothes  INEEGEGEGEEEET 27% When prese nted with pote ntial solutions,
Improving wildlife corridors and habitats I 26% energy sources, pUbllC transport and
Making sure that all new buildings are fully insulated and energy efficient N 2504 reCyC“ng are seento make the blggeSt

- . . difference to combatting climate change.
Increasing active travel rates (cycling and walking) I 2499

Increasing the use of electric vehicles for deliveries and freight I 2304 WOkahOp discussions SuggeSt that

Creating more parks and green spaces I 239% these three areas are considered to be
Increasing the use of electric vehicles for private use (ep;gi.netalsectric cars) and providing more public electric charging I 00/, ‘the basics’ that must be add ressed as a
Reducing private car usage I 2294 prlorlty.

Retrofitting existing buildings with insulation so they are more energy efficient I 20%
Introducing connected and autonomous vehicle networks NN 804

Other I 204

Britainthinks
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None of the above M 194
18

D8. Which of the following, if any, do you think will make the biggestdifference to combatting climate change in yourtown or city? Base: all respondents (n=204).
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And there Is a sense of urgency for these solutions to be
Implemented

Expectations of when solutions should be implemented by
Showing % selecting each
Not selected /

m By 2027 (i.e. in 5 years' time) mBy 2032 (i.e. in 10 years' time) At some point after 2052 (i.e. in or more than 30 years' time) Don’t know
Increasing recycling rates || | EGNGEEZEEEEEEEEEY 2711 % 92%
Increasing public transport usage || EGTGTGcTczNzNFEG2Z0ENY 20 % 81%
Increasing the amount of energy (electricity, heat, fuel) from sustainable sources 78%
Reducing the amount of food and rubbish thrown away | ENENEIINVGC-C7 9173 % 76%
Reducing the need to travel (e.g. through working from home more) | NN L7 Y1703 % 79%
Increasing active travel rates (cycling and walking) | E EFVZZ0EY-179 20, 5%
Using sustainable building materials [ 7N LIZ23% e
Reducing the carbon footprint of the products that residents buy, for example clothes and toiletries 4%, 77?)
Increasing the use of electric vehicles for deliveries and freight [T ZEENN:T7 3% ZOZ
Creating more parks and green spaces % 76%
Improving wildlife corridors and habitats IINKCZEEETLZM 5% 3%
Increasing the use of electric vehicles for private use (e.g. electric cars) and providing more public electric charging points IETCZENN:TZIN 304 7906
Making sure that all new buildings are fully insulated and energy efficient [T/ NENEFLZN3% 550
Reducing private car usage [KTOCZENNCLZ 3% 66%
Retrofitting existing buildings with insulation so they are more energy efficient 1% 66%
Introducing connected and autonomous vehicle networki%m 2% uqu&%%’.uxm

Insight & Strategy

D9. When do you think the solutions thatyou chose should be implemented by? Base: all respondents (n=204).



However, young people think more about their towns and cities In
terms of attractiveness and functionality

When thinking about how to improve their urban spaces, young people’s primary goal is not reaching net zero.

Instead, they primarily think about:

The functionality of their urban space, in terms
of access to different activities and facilities and
ease of travelling to different areas.

I'd like more accessible facilities for everyday use thatare
close enough to be able to walk. | think more
pedestrianised roads and more people cycling or walking
places, lesscars on the roads so they're less busy.

Taunton

The aesthetics of their urban spaces, including
the physical attractiveness of environments, but
also the ‘vibe’ and experience of being in them.

"Greenerythroughoutthe city rather than just a few parks
dotted around. | think it makesa massive different not just
for the environment butjust to look at.”

Middlesbrough

Britainthinks
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Despite fundamental pride in hometowns and cities, most are seen
to be not reaching their full potential

Whilst young people relate to their
home areas differently, there is a
consistent pride across all regions
about where they live and what their
town or city represents.

However, most feel a sense of
frustration from a perception that their
city is currently not meeting its ‘full

potential’ both in terms of
functionality and aesthetics - that if
more dedicated efforts were put
into improvement and
development, they could be even
better places to live.

Responses to the question ‘If your town / city were an animal what
woulditbe, and why?’

‘I think it would be a caterpillar/butterfly. | think
this because ithas potential butat the minuteitis
not there. | think when it has money and work but

m in it, it can be amazing.”

‘I think Belfastwould be a lion cub asitis
a capital city with so much potential butit’s
yetto live upto it and still to grow and
develop.”

Walsall &

“It wouldbe a stray dog, it has the
potentialto be lovelyifit were
looked afterproperly, butit's a bit
neglectedin areas.”

Taunton
Belfast

Britainthinks
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Current frustrations are tied to negative perceptions of investment
— many are dissatisfied with how money is spent

There are strong perceptions of inequality of investment, both ata . | heére/sa real North/South dividein Liverpool
in terms of investment, whichimpacts how safe

national level (e.g., between London and the north) and locally ; ”
. . you feelin each.
(between different areas of towns and cities). Liverpool

fagujieeaAnBaiE IS e e et Furthermore, young people note that they rarely see good examples

date.” : : ) ; ; )
anwugszf of technology or innovation being implemented in their areas.

‘My ideal city would not have
Ultimately, there is lack of clarity in how investment decisions are big money projectsthatsuck up halfthe budget

made and a belief that decision makers are not representative of to attractinvestors then don'tend up getting
‘real’ people and communities. used because the people neveraskedforit.”
Swansea
Britainthinks

t & Strategy
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There is therefore a key opportunity to tie net zero solutions to

broader needs in towns and cities

Young people want to see a balance of both:

Creating sustainable facilities, which is seen to
be a key responsibility for local authorities to show
commitment to the cause (a necessity if asking
citizens to change behaviours).

Encouraging sustainable behaviours, which is
seen to be critical in raising awareness of the topic
and actually creating meaningful change and

impact.

However, this is most effective when:

\ Innovation and new developments bring additional }

benefits beyond sustainability to towns and cities,
including making their lives easier, more
convenient and more enjoyable.

Britainthinks
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Net zero solutions that bring enhanced functionality and lifestyle
Improvements are viewed to be particularly impactful

Residents Extent to which business solutions are perceived to help residents / individuals to combat climate change

Me personally Showing % selecting each

Making it easier to choose energy suppliers that source energy from sustainable sources 37% 46%

Increasing the longevity of household items (e.g. fridges, clothes) by making it easier to source spare 44%

parts and repair them 37%
Creating '15-minute neighbourhoods', where facilities are distributed so that they are located within a }1%

15-minute walk of each home and the need for travel (car travel especially) is reduced 39%

Making it easier for residents to understand the carbon footprint of the products they buy, for example 9%,

clothes and toiletries 37%

Encouraging homeowners to insulate buildings to be more energy efficient 18% 37%
Encouraging people to grow plants on balconies, rooves, the side of buildings or in other innovative ggy
spaces, to create more wildlife habitats in urban areas %
Designating space for urban farms, to provide food locally 280 OO%
D500 15 minute neighbourhoods are
- o . . . b .
Limiting the use of cars, for example bringing in congestion charging or pedestrian zones 22% expected to have the blggest
Re-designing road systems around pedestrians and cyclists rather than around cars 250 07% ersonal ImpaCt'
Reducing the need to buy bulky household items (e.g. lawnmowers or carpet cleaners) by offering 20%
rental options 23%
Offering shared ownership or rental schemes for bicycles so cycling is open to more people 180/é’0%
D10. Thinking aboutsome business models for how these solutions could work in practice... Which of the following, ifany, would besthelp residents in your town or city play their partin combatting Brltalnthlnks
climate change and environmental damage? Base: all respondents (n=204). Which ofthe following, if any, would be mosthelpful to allow you personallyto play your partin combatting climate change PR —

and environmental damage? Base: all respondents (n=204).
24



There Is a latent optimism amongst young people about
Improvements and the transition to net zero living

Currently, young people do not see themselves represented in urban planning or future towns and cities, which can
make it difficult to imagine what is possible. However, when discussed directly, they do see huge possibilities for how
urban environments can be improved and do feel optimistic that such changes could be implemented.

‘I believe that | do not have a lot of influence on my town as a
young individual.”

Barking & Dagenham

“‘We as young people don’thave much of say aboutchangesor
decisions which getmade in our community.”

Swansea
‘Il can relate that people believe thatthey don’t get a lot of say in
theircities because | don’tbelieve me or anyone who livesinmy

city does.”

Middlesbrough

‘It is hard to control how people live, and so the right kind of
marketing and advertisement of the message needsto be
incorporated, and it needs to engage the viewers. We especially
need to target young people as Liverpoolis full of students.”

Liverpool

‘I thoughtthat having net zero cities was going to happen a
whole lotlongerdown the line. Butto see that there's agoal to
achievethisina muchshortertime than I thoughtwas really
Impressive to go back and reflectupon alone. | think thatthere's
a lot of things thatanyone can doto makethe place welivein
betterin such a short amountoftime.”

Walsall

Britainthinks
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There are 5 key categories in terms of how young people assess their
urban environments: local environment; community; energy and
buildings; transport; and decision-making. In terms of their local

environment, green and natural spaces and clean air are real positives,

however these are often felt to be lacking and / or spoilt by litter pollution.

Young people feel there is generally a lack of ‘things to do’ and attractive
communal spaces nearby, both for young people specifically and to bring
the whole community together. Historic buildings can strengthen pride,
ﬁ.-f whereas run-down or overly-modern buildings (that feel out of place with

the local heritage) are cause for dislike. )
e %
\\ Finally, ‘green’ transport options are generally seen as unaffordable and ’/
™ unreliable, despite young people being frustrated at traffic and |

congestion caused by too many cars on the ro%%

- '. .f.r
o\ 1ta
/ ® ‘ HR@‘ . )



There are an array of factors which impact how young people

perceive and interact with their urban environments

Key differences are driven by:

Proximity to large cities

Areas in close proximity

to larger regions (e.g.,

Barking and Dagenham

in relation to London, or
Walsall in relation to
Birmingham) can feel
overshadowed as a

result.

L

Natural landscapes

Being located to
natural landscapes
(e.g., Liverpool and

Swansea being close
to the beach) is felt to
bring a unique lens to
urban environments.

ol

Heritage

Having a clear local
heritage — particularly
one that is visible in
architecture and style
— can make people
feel more connected
to the roots of where
they live.

@

Living situation

Whether a person lives
at home impacts the
degree to which they

use and interact with the

city (e.g., doing weekly

food shops, considering

the neighbourhood they
live in).

This in turn can impact how positive or negative people feel about where they live, and the sense of identity that
they associate with it.

Britainthinks
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In discussing their urban environments, 5 key categories emerged

The following categories were created based on how young people discussed their towns and cities:

* (=]
> ok

Local environment Community Energy & Buildings

2]
s 6o

Transport Decision-making

Britainthinks
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3yt .
..ﬁ Local environment

Young people love being in spaces that feel clean and natural, with
litter being a real eyesore

“l liked seeing the greenery

What young people like What young people don’t e around and thought thatit was
like gl T e pretty,and | would like to see
more inthe area.”

v" Green spaces suchas fields, X Litter of any kind (including broken Walsall
parks, allotments and flowers/trees glass and dog waste), in both
near streets and roads are seen as urban and natural spaces —seen
good forwellbeing and wildlife. as a result of both lack of facilities “The fresh air, sound ofthe waves
v Other natural spaces like the sea and human behaviour. and the plenty of places to siton
and beach, lakes and ponds. X Overall, not enough green spacein the beach. Niceto get a coffee
v Local wildlife such as swans and places YP live or frequently visit and sitand have a chatin the
birds. (with this tending to be confined to sun.”
v' Spaces which are clean and litter- big parks). Swansea
free. X Vandalism, e.g. broken signs /
v" Clean, non-polluted fresh air. benches and graffiti.

“I didn'tlike thatthe rubbish bins
seemedto be overflowing
especially the recycling points
which meant people had to dump
their stuff in the ordinary bins.”
Edinburgh

X Poorair from pollution.

X Lackof /insufficientrenewable
energy sources such as wind farms
or solar panels (to their
knowledge).

Britainthinks
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@ Community

Young people lament a lack of community activities that bring
people together, and things for them to do personally

What young people like What young people don’t
like

(Liverpool only).

“The independent shops area of
town and the rainbow path are

good.”
v" Having an array of nice shops, X Alack of things to do, particularly Taunton
restaurants and sources of for the youth — which is felt to lead
entertainment (such as cinemas to them ‘hanging around’ and being
and theatres) to choose from that anti-social / criminal.
are accessible where they live. X Run downtown centres (particularly
This is true for only some for Swansea, Taunton, Walsall and
participants. Belfast) e.g., boarded up shops, “Adding more places where young people can go... |
Public spaces that bring the and cheap but low-quality stores. don'tlike walking pasta big group of boys, drinking,
community together, such as skate X Lack of community events that but generally they don'thave much money soif they
parks, gardens and squares. bring differentgroups (e.g. old and had somewhere free that they could go.”
Street furniture that also helps young) together. Belfast
brings people together, forexample X Crowds,e.g. at peak timesin
benches and walls to sit on. X a%rrfler; ea;rser?zé s, particularly “When walkingthrough Central London I noticed
highlighted in Londonand Belfast. hl_gh amount of home_less people there are. I_
X Inequality in standard of living believe homglessness Isa huge pzoblem andit
betweendifferentareas. J usl:breakj my heahn‘.
X Tourists treating the area badly Barking and Dagenham

Britainthinks
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ﬁ Energy & Buildings

Whilst historic architecture is a source of pride, run down buildings
are seen as unattractive and lacking energy efficiency

What young people like What young people don’t
like

v’ Historic buildings and landmarks X
that fit in with and showcase the
local heritage. These can be a real
source of pride and positive
expressionof local identity. X
v' Solar panels on houses forgreen
energy (cited by a minority).

Run-down, poorly maintained and /
or empty buildings that could be
businesses or thriving community
hubs.

Lack of affordable, good quality
housing and sustainable (e.g. well-
insulated) housing for locals, which
can lead to wasted energy.

A lack of renewable energy
options.

New developments that feel overly
‘modern’ and not in keeping with
the area’s heritage, or don’t have a
clear benefitto locals (e.g. not near
local amenities).

For a minority, anti-homelessness
architecture, which is felt to
criminalise homelessness.

‘I noticed alotof run down or abandoned building
which made me sad and angry that so many
buildinghad been neglected when peoplewho
needs homes could be living in them.”
Belfast

‘I was lucky enough to pass by
some reallynice listed
buildings today. Part of the old
children'shospital has been

T Sy wEE T
3}

i Thein) | BN

_ (1]
demolishedbutthe listed part | PV [
remainsand it's beautiful.” : :

Edinburgh

“There were mainly houses,
quite a few had solar panels
which was niceto see.”
Barking & Dagenham

Britainthinks
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m Transport
OO

Young people feel that appealing ‘green’ transport options, such as

public transport, are generally lacking

What young people like What young people don’t
like

v' Goodtransport links forthose living X Traffic and congestion, especially

near / in London, Walsall and in centres, which causes air

Liverpool. pollution and is unpleasant to
v" Notable increase in EV charging experience.

points and EVsacrossthe UK and X Lackof appealing ‘green’

the places many participants live. alternatives to driving: public

transportis unreliable, expensive,
dirty and not as accessiblefor
disabled people specifically; lack of
/ not enough cycle lanes; scooter
schemes notwidely available or
easy to use where implemented,;
too few EV charging points still.

X Poorly maintained roads e.g. lots of
potholes.

X Roadworks causing disruptionto
travel and daily life and can appear
badly planned.

X Ugly car parks.

“There is publictransport but
it's not enough, it'll make
people getmore taxis/Uber
and that's not as good for the
environment.”
Middlesbrough

“The potholes on the road made me ashamedto live
here. The state of some of the roads are horrendous.”
Liverpool

“Electric
car charging pointsare
starting to pop up in
supermarketcar parks
—we needto
encourage the use of
electricvehicles.”

Edinburgh Britainthinks
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Q . :
- Decision - making

Young people want to see community involvement in decision-
making, feeling opportunities are currently lacking

What young people like What young people don’t
like

v" Young people were unable to cite X A lack of opportunities forlocal
any positive examples of decision- people to share their feedback on
making in their towns and cities. what they want/would like to seein

their local area.

X Large investment/developments
that do not reflectlocal needs e.g.,
luxury flats.

‘I did think the tram project
was a waste of financial
resources with the buses

being sogood, and

betterthingsfor the city.”
Edinburgh

“The lights at the cricket r-

ground thatwere the
biggestwaste of money
ever, they were used for
one cricketWorld Cup
so didn’teven geta lot
ofuse.”
Taunton

Britainthinks
34



‘I saw a squirrel
running up the tree
when | was satin
traffic. This made
me smile asl like

seeingthelocal
wildlife in my town.”

“The park againtoday!
So pretty and a lovely
place to spendtime
with my friends,
especially when itwas 7
sunny. It does make
me happytolivein.”

|
1
1
1 /
1
|
\

“On my way back |
saw someone riding ~
an E-scooterwhich

is cool....Ithink
these are a good
ideal!”

\

“Opposite the park was a
community hall. I noticed that
the buildinglookedvery run
down andtired and made me
feel sad that our town hadn't

“I noticed lots of rubbish
bags dumpedinthe

entrances and bushesto
put any fundinginto the fields and thisis sad to see
building that should help our that people don’tcare about
community the most.”

ourtown and environment.”
Text and images from online community diary task, in which participants were asked to report back on things they saw and experienced in
their urban environments throughout the week.

Britainthinks

Insight & Strategy




‘I like seeing the daffodils
that have been plantedin
the grass patches and that
\ some ofthe trees planted
along the pavement have

‘I noticed Walsall
arboretumwhich was
nice and green with
the sun shining!”

‘I saw a few -
housesthathad
solarpanels, and
there were quite a

7 » few electriccars
// Started to blossom. that | saw driving
, / past, which was
/ nice.
/
/
g 7
“There is a canal that we walk |~ "There'sabigarea
overon the way to the park, with just traSEFIl
the air smelledlike carfumes everywhere, it's
as it’svery closeto a main T SRR hasty and t.he smell
road and it felt quite heavyto is horrible.
breathe.”
Textand images from online community diary task, in which participants were asked to report back on things they saw and experienced in
their urban environments throughout the week. Britainthinl

Insight & Strategy
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“People were walking
along the promenade
nearthe seawith their
dogs, having a coffee
or breakfastat the cafe
which was buzzing!”

/7

/
/

/
,

“‘Some crowds, they can

be very rowdy and

disruptive. There’s alsoa
lack of places for young
people to get cheap

nibblesand drinks[near

the beach].”

“l also saw people
playingvolleyball on
the beach which was

nice and mademe
smile. There were

7
7/

7/

2 parc tawe

lots of groups of
people chattingand .7
being friendly.” /
. /
/
7
‘I saw the

inequality .. .there are
some places thatare
really nice,and some
places are really poor
and run-down with bad
housingand shops, and
less green spaces.”

Text and images from online community diary task, in which participants were asked to report back on things they saw and experienced in
their urban environments throughout the week.

“As | was walking
back | decided|
would go to Park
Tawe shopping, it
was recently given
a ‘face lift”,
they’ve completed
regeneratedthe
area— | feel that
areareflects
Swansea well.”

Britainthinks

Insight & Strategy
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We identified 10 design principles which young people feel are
crucial for the development of their cities

T, N i . ] S —— InUr Vi
S . PUBLIC SPACES THAT
L OOK CLEAN. FEEL SAFE HAVE CHEAPER, BE POWERED BY ARE ACCESSIBLE TOALL
AND BEA PLACE WE'RE. | GREENER, CLEANERAND B RENEWABLE SOURCES AND ENABLE THE
PROUD OF MORE REGULAR PUBLIC OF ENERGY. COMMUNITY TO COME
High priority TRANSPORT | __TOGETHER
principles: . o |
HAVE CHEAP AND
ACCESSIBLE ELECTRIC, | HAVE PLENTYTODOAND J BE OPENTOTRYING OUT
WALK ING AND-CYCLING ALL THE NECESSITIES NEW INNOVATEWAY S OF
OPTIONSIN THE LOCAL LOCATED NEARBY DOING THINGS
b AREA 45 -
‘ j 12
e RETROFIT AND
eaium
priority HAVE GREENERY ON BE SHAPED BY WHAT BUlLlelmg\S/Al\l-\lrSE'I?ELADD OF
principles: EVERY CORNER LOCAL PEOPLE WANT

ALWAYS BUILDING FROM

SCRATCH
= - v :/ /jj,

—

e

Participants were asked to vote on whethereach principle was a high, medium or low priority for future town and city planning. Further ordering was
determined based on qualitative discussions. All principles are seenas importantoverall — medium priority principles are simply ones thatare viewedto
be slightly lessimportant or impactful comparedto others.
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LOOK CLEAN, FEEL SAFE AND BE A PLACE
WE’RE PROUD OF

It would be easy for people to recycle in public places and everyone would be encouraged to dispose of litter properly,
graffiti cleared away (or done with more purpose) and public spaces made to feel safer.

Currently, litter is felt to be the main
factor causing places to feel
unclean, polluted and unaesthetic,
with dirty buildings and unseemly
graffiti adding to this. There are »
public spaces that don't feel safe,
for example alleyways and parks at
night that aren’t well lit, that young

people want to feel more
welcoming.

‘I think rubbish collection is a big one,
Taunton can be a bit messy sometimes.”

Taunton

Having a clean and pleasant environment adds to the aesthetic of a place as well
as driving sustainability, e.g. allowing wildlife to thrive. Graffiti can add to the
aesthetic but only if itis done well (e.g. by an artist), with it usually being seen as
ugly. Having spaces that feel safe is a key priority for urban environments that are
accessible for all, and to help people take care of them / ensure they are as
sustainable as possible.

When asked to vote, young people named this a high priority area.

“It's cleanliness and making it look nice. If
somewhere looks betteron the eye, you'll 34% of young people surveyed feel
enjoyitmore.” increasingrecycling rates would havethe
biggestimpactin battling climate change.

Middlesborough

Which of the following, if any, do you think will make the biggestdifference to combatting climate change in yourtown or city? Base:all respondents (n=204).

Britainthinks

Insight & Strategy
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LOOK CLEAN, FEEL SAFE AND BE A PLACE
WE’RE PROUD OF

It would be easy for people to recycle in public places and everyone would be encouraged to dispose of litter properly,
graffiti cleared away (or done with more purpose) and alleyways opened up.

Images and text from digital posters

WHAT THIS PRINCIPLE WOULD LOOK LIKE IN ACTION o

Communalrecycling tips
and increased rubbish

« Having more litter bins and recycling facilities to make collection for waste

disposing of waste easier to do. : Swansea

» Educating people about waste (e.g. in schools) to help them ' f
recycle more and reduce their waste. Bins that are emptied more

* Removing old graffiti, or commissioning artists / using local frequently ab
students and volunteers for free to create graffiti art / murals Taunton e et

that everyone can enjoy.

: : : : : : Commissioning local artists
« Ensuring public spaces are well-lit at night and in evenings J

. : . to do graffiti
during winter, to help these feel safer and more accessible Liverpool
to enjoy and easier to maintain (reducing the chance of /\
;’rﬁgadg‘t"sorr? ;J;tgeifgbti’lﬁ;r;g SO e el CHUSSETS BUSINESS CASE IDEA, BARKING &
' DAGENHAM:
N An upcycling centre where people can buy and

sell materials, access a reward scheme for 5
recycling and promote annual recycling day. 42
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HAVE CHEAPER, GREENER, CLEANER AND MORE REGULAR PUBLIC

TRANSPORT

More people would use public transport because it would be the preferred option.

Currently, young people see
traffic and congestion as
negatively impacting the

experience of being in town and
city centers, as well as having a
negative environmental effect.
However, insufficient public
transport options are seen to be
failing to draw people away from

Young people are therefore keen to see a significant improvement in their public
transport systems, not only in terms of their reliability and frequency, but their
affordability, cleanliness and overall quality too. Ultimately, they want public
transport to become the ‘preferred option’, to help reduce reliance on cars,
particularly intowns and city centers whilst still ensuring outskirts and suburbs still
feel accessible.

When asked to vote, young people named this a high priority area.

their cars.
“We looked at travel because the centre can
“Publictransportneedsa lot of help in get quite congested at rush hour. We thought 0
Swansea. Thiswould helpthe amount of of putting uber system and Trams, meaning inc:iia/tosci)rf yollj Q ﬁlcptfgrﬁjlse ilrjtrl\;?alledefve\}/ilu I
. . . . . . ” J. H
traffic, which isincreasing rapidly. that people don’t have to travel by car which Wit edo IO UDIE NANSOIISHUE
: havethebiggestimpactin battling
would reduce the traffic and the carbon :
. . climate change.
Swansea emissions too.
Taunton
Britainthinks

Which of the following, if any, do you think will make the biggestdifference to combatting climate change in your town or city? Base:all respondents (n=204). S,
Insight & Strate qy
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HAVE CHEAPER, GREENER, CLEANER AND MORE REGULAR PUBLIC

TRANSPORT

More people would use public transport because it would be the preferred option.

Images and text from digital posters
WHAT THIS PRINCIPLE WOULD LOOK LIKE IN ACTION

« A mix of public transport options, including buses, trams and Sustainable publictransport:
accessible, frequentlinks,

trains that run both frequently and reliably throughout the wireless electric road system
entirety of towns and cities (not just in the centres). Walsall

» Better upkeep of transport to make sure that it is clean and
comfortable, making it a more attractive option over cars.

* Low cost prices, and/or subsidised payment options e.g.,
student discount, weekly discount tickets to be more cost T
competitive compared to petrol and parking. ‘ f;:g‘;f;fﬁggﬁg&lgg'S:gg%

- The use of technology (e.g., digital display boards, reliable Double deckertrains to use it rather than drive
app tracking) to allow individuals to more easily plan their Barking & Dagenham &
journeys. :

« Wide promotion of public transport and encouragement to
trial over car usage.

Transportthatis more efficient

Better public transportlinks
Edinburgh
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BE POWERED BY RENEWABLE SOURCES OF ENERGY

Everything would be made as green and eco friendly as possible, from how people power their homes to how they
travel (electric vehicles, more cycle paths)

Whilst energy is not

spontaneously top of mind for Therefore, young people want to see their towns and cities powered by renewable
young people when considering energy sources, and transport, buildings and facilities be designed to be as eco-
what they want their urban friendly as possible. Fundamentally, this is seen to be an investment that should
environments to look like, when be made by the government to demonstrate that sustainability is a shared
prompted the use of renewable responsibility, but also as a key way to help facilitate sustainable choices by
sources is seen to be paramount citizens when selecting energy suppliers.
in making towns and cities more
sustainable and reaching net When asked to vote, young people named this a high priority area.
zero.
“Malfingsqre there are more electric “‘We shou{d qukataregs with space for 46% of young people surveyed feel
charging pointsfor cars, there’s notthat renewableslike wind turbines. Alot of people

increasingtheamountofenergy

many around, and more people are going don’tlike the way they look and they don’t (electricity. heat. fuel) from sustainable
down that route.” wantthem in the city, so maybelooking atan - ' : : .
) . ” sourceswould havethe biggestimpactin
area just out of the city centre. battling climate chanae
Barking & Dagenham Edinburgh 9 ge.

Britainthinks

Insight & Stratet qy

Which of the following, if any, do you think will make the biggestdifference to combatting climate change in yourtown or city? Base:all respondents (n=204). 47



BE POWERED BY RENEWABLE SOURCES OF ENERGY

Everything would be made as green and eco friendly as possible, from how people power their homes to how they
travel (electric vehicles, more cycle paths).

Images and text from digital posters

WHAT THIS PRINCIPLE WOULD LOOK LIKE IN ACTION - -
w7 lay  More sustainable Housing — triple glazing
* Energy powered by renewable energy sources, including oy windows, insulation, solar
wind and turbine energy, potentially outside of cities to - L L Edinburgh
reduce ‘eye sore’ complaints.
 Homes fitted with solar panels, and new homes built to be
as sustainable as possible e.qg., good insulation.
« Education and incentives across the community on how to
save energy.

« Eco-friendly travel, including electric buses, more electric Solarpanels
charging stations to encourage more people to buy electric Middlesborough
cars and cycle paths. Renewable energy sources

Liverpool
/\ BUSINESS CASE IDEA, LIVERPOOL.:

New builthousingto include solar panels

Smart city-wide energy sharing systems, which uses and old buildings fitted with them which N
data science to determine which areas of the city can generate power to heathousing and :ﬁ*
require more energy and distribute accordingly. provide energy.

Belfast LT 48
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PUBLIC SPACES THAT ARE ACCESSIBLE TO ALL AND ENABLE THE

COMMUNITY TO COME TOGETHER

There would be more places for people to come together and sharing would be encouraged amongst people.

Currently, young people feel that
public spaces — both indoor and
outdoor - are letting their towns

and cities down. With no clear
purpose and a lack of upkeep,
they are felt to easily become
under or mis-used, missing a

valuable opportunity to bring
communities together.

“There are some placesthat are just left
when they could be nice. Placeswhere
people could spendtime withoutitseeming
wrong for them to be there, it being
intimidating thatthey are there.”
Middlesborough

Therefore, young public want to see all public spaces, whether that is indoor
community centres or outdoor squares repurposed to being multi-functional,
accessible and enjoyable places to spend time, suitable to all members of the
community. This in turn is felt to be a key underpinning of broader community
strengthening, in which residents are encouraged to share both their belongings
and their knowledge with one another. As part of this, there is also a need to
ensure that public spaces that facilitate movement (e.g., pavements and
walkways) are fit for purpose.

When asked to vote, young people named this a high priority area.

“‘Spaces should be accessible for everybody.
So if someoneis blindsomeone could meet
them to take them to the places they wantto
go to, or someone in a wheelchair not
crossinga water-marshed area.”
Liverpool

“‘We like the idea of the library of things, an
areawhere everyone cangoto geta lawn
mower.”

Walsall

Britainthinks

Insight & Stratet qy
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HAVE PUBLIC SPACES THAT ARE ACCESSIBLE TO ALL AND ENABLE THE

COMMUNITY TO COME TOGETHER

There would be more places for people to come together and sharing would be encouraged amongst people.

WHAT THIS PRINCIPLE WOULD LOOK LIKE IN ACTION

* Indoor and outdoor areas that are:

* Physically accessible to all, e.g., wheelchair ramps.

» Multi-functional, facilitating lots of different use cases
and being made available for communities to use as
they wish e.g., spaces for people to sit, eat, play
games, do exercise, sharing facilities.

» Aesthetically pleasing and well maintained, with lots of
greenery to make people want to spend time in them.

« Clean and safe, with good lighting and bin systems.

« Evenly distributed throughout towns or cities, making
use of currently unused spaces.

 Pavements and walkways that are clean, attractive and safe
(well lit), to facilitate movement between areas.

Images and text from digital posters
- 773 Creatinga community with more

_ accessible spaces/activities, e.g.

a  Sports areas, indoor activities,
libraries

Edinburgh

Accessibleand inclusive spacesfor
people to feel valued and connected
Liverpool

Middlesborough

BUSINESS CASE IDEA, SWANSEA:

=y | o t
-~ !
L8 1
o
e -
£ o -~
| e -

A company that runs a facility for hiring
household tools, and offers free training (run by
volunteers) on how to use these so people are
incentivised to use the service.

>1
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HAVE CHEAP AND ACCESSIBLE ELECTRIC, WALKING AND CYCLING

OPTIONS IN THE LOCAL AREA

Independence and connectivity would be facilitated, whilst sustainable travel options are utilised.

Electric travel options are currently
felt to be hard to access and afford,
for example electric vehicles are felt

to be too expensive with too few
charging points available. Walking
and cycling routes are felt to not be
widespread enough, or to be poorly
maintained and unsafe.

As electric and active travel options are viewed widely as more sustainable
options, young people want to be able to use these to feel more positive about
travelling independently and staying connected to different places near them.

»

When asked to vote, young people named this a high priority area.

“Making sure there are more electric A lot of people inthe city centre do rely on

charaina points for cars. there’s not that theircar — we thoughtaboutlimited caruse “We need to encourage peopleto use more
man garglfnd and more ’ cople are doin in the city then going to no car use, like a sustainable forms of transport, like walking
y ’ P p going transition. Less carswouldmeanless andcycling.”
down that route. : :
parking, so you could turn car parks into
. greenspaces.” Barking & Dagenham
Barking & Dagenham Edinburgh
Britainthinks

Insight & Strategy
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HAVE CHEAP AND ACCESSIBLE ELECTRIC, WALKING AND CYCLING

OPTIONS IN THE LOCAL AREA

Independence and connectivity would be facilitated whilst being sustainable.

Images and text from digital posters
WHAT THIS PRINCIPLE WOULD LOOK LIKE IN ACTION

Active/green transporte.g., running
and cycling, facilitated by more cycle

- More affordable and accessible electric options, including lanes and bike stands.

cars, public transport and E-scooter schemes. Swansea
« This could include improving infrastructure, such as —
having more charging points / introducing schemes Electric charging points throughout :

that incentivise using these options, or promoting these the area.
Barking & Dagenham

options in schools and around areas.
* An increase in cycling and walking paths along key routes,
with these maintained (not damaged) and safe, for example

lit in the evenings. /' Better, more accessible cycling and
walking paths around.

Taunton

Britainthinks

Insight & Strategy
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HAVE PLENTY TO DO AND ALL THE NECESSITIES
LOCATED NEARBY

Everything that people (of all ages/needs) require for their day-to-day would be in easy walking distance, with good
public transport connections if it is necessary to go further afield.

Young people feel that currently,

they often must travel far by car to e : :
Y : y There is dislike that they have to travel far to get what they need and to find things
access the things they need and S ) .
to do, not only for the time impact this has on them but also the impact of carbon
want to do — for example . :
emissions from cars they feel they have no choice but to use. Young people feel

supermarkets, shops, restaurants, o . , .
sports facilities and other social this is also bad for their health, as they ar_ent exercising as much as they could be
through walking / cycling.

spaces. With public transport not
viewed as an attractive alternative, : : _—
: When asked to vote, young people named this a high priority area.
many are therefore choosing to
drive on a daily basis.

fgﬂeolﬁ aEﬁ:";Z’ng; tgfsrijcilefgogﬁfgnn;%'zg “We wantto see more things_forthe youth 3.9% of young peo ple surveyed feel 15
lots for the touriéts,so trying to incorporate [nearby], to keepthem ente”rtalned and keep WMLWWOUM have_the
this within the city centre would be good.” LEEND S blggest e n combaiting

climate changeand environmental
Edinburgh Walsall damage
Britainthinks

Insight & Strategy
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HAVE PLENTY TO DO AND ALL THE NECESSITIES
LOCATED NEARBY

Everything that people (of all ages/needs) require for the day-to-day stuff would be easy to walk to (and there would be
good public transport connections if you need to go further afield).

Images and text from digital posters

WHAT THIS PRINCIPLE WOULD LOOK LIKE IN ACTION
Havinglocal barbers or supermarkets

. : : _ ithin 15 mi facili '
* Having a good range of things to do nearby, ideally within a within 5m|nuteﬁ\t/<()asf.;10| ltate busy city

15 minute walk, inspired by the 15-minute neighborhood Middlesborough
concept.

» This should reduce the amount of longer-distance travel on
needed on a daily basis, but where longer-distance travel is

needed having affordable, reliable and accessible public Better community centres
transport options or cycle lanes for cycling. In the city centre.
Swansea

* In terms of specific things to do, beyond having necessary
amenities such as shops, green spaces and sports facilities,
young people want to see more places the community can

gather — particularly including spaces for young people, Ensuring communities can
such as youth centres. partake in activities with
one another.

Taunton
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BE OPEN TO TRYING OUT NEW AND INNOVATIVE WAYS OF DOING THINGS

Taking risks and trialing new things on a small scale, then scaling up when it’'s been proven to work by the community.

Currently, developments in
towns and cities are seen to be
large scale and expensive,
which can make them feel
more frustrating if they are
ultimately felt to be inefficient
or unsuitable for community
needs.

“This couldensurethatpublicmoneyis
getting spentwisely meaningwe are
investing our money into good infrastructure
which will be more sustainable.”

Edinburgh

In order to ensure real change across towns and cities, young people feel that a
fundamental change to city planning happens is required. They want to see a
more experimental approach, in which small scale ideas are trialed, tested with
communities and then scaled up as required. This is seen to be more cost and
resource effective.

When asked to vote, young people named this a high priority area.

‘I think that the idea of creating 'digital twins'
Is a greatideato see whatwouldworkina
town/city before wasting energy on the real

thing.”

“I'd like to see more out-there ideas like the
driverless pods— the centre needs a lot of
help.”

wan
Swansea Taunton

Britainthinks

Insight & Strategy
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BE OPEN TO TRYING OUT NEW AND INNOVATIVE WAYS OF DOING THINGS

Taking risks and trialing new things on a small scale, then scaling up when it’'s been proven to work by the community.

Images and text from onlinecommunity

WHAT THIS PRINCIPLE WOULD LOOK LIKE IN ACTION o ,
“Iwinning our infrastructure

appearsto be very useful in "We shouldfind as many ways
« A change in how town and city investment is distributed, reducingdisruptionand allowing 0 decarbonise, and usingour
with emphasis on small scale, test and learn approaches things to be fully assessed "l’cal au_trr\]ontuesto(;:lr ea.te.lo‘;]al
e.g., utilising ‘Twin Cities’ concept virtually before being appliedto ~ Pans wit gua;nce ogicisthe
9., j 0| : | - , estway.
« Sub-working groups that utilise local skillsets effectively, the @z:gﬁr /d. Edinburgh

e.g., collaborating with local universities to work with
students to consider innovative ways in which their skills
(e.g., data science, sociology, education or art) can be
applied to urban design.

» Opportunities for local communities to test and feedback on
new developments.

« Clear evidence criteria that demonstrates positive local
impact, which is needed for an idea to be scaled up.

“The digitaltwin is a good
Ideato test projects that
are waitingto be
implemented justto geta
goodidea ofhow they
wouldwork andifitis
worth doing.”
Baking & Dagenham

Britainthinks

Insight & Strategy

60



HAVE GREENERY ,Q}(EV/ERY CORNER
AN ;‘. . ).
1

T, V)

] Y/ j
) // £ 3R
4 'y - f \
! : k
‘ - - . .
" /4 TEE B -
’a {
y
>
£

. .
‘ // f
’/ E |
s
. /
/
/ ) y
o
v ‘/' :
:
Y 4 : /
/ J /
h :




HAVE GREENERY ON EVERY CORNER

Green spaces wouldn’t be limited to parks or designated areas but dotted throughout the whole town / city — along
streets, in small spaces and innovative places.

Parks and green spaces are
frequently cited as young people’s
favourite parts of their towns and
cities. In some areas, itis felt that

there is simply not enough of

these areas, however more »

generally there is a desire for
greenery to go beyond designated

places and be a bigger part of
overall urban design.

‘In Walsall we’ve only gotone park so we
like the idea of getting green parksfill them
with wildflowers.”

Walsall

Young people see greenery not only as offering aesthetic benefits, but also as
being clearly tied to sustainability. They therefore want to see it be more readily
incorporated into all areas of their towns and cities — across high streets,
combined with architecture and in the form of allotments and apartment window
boxes, so that everybody living in the area can benefit.

When asked to vote, young people named this a medium priority area.

“We’d love a ‘wildlife corridor’'— we’re quite
lucky that we’ve got green spacesin
Edinburgh, we thoughtabout protecting that
more ratherthan building houses.”

“The city can look very grey sometimes, I'd
like to see some more greento brighten it

up. 7

Edinburgh Bl

Britainthinks

Insight & Strategy
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HAVE GREENERY ON EVERY CORNER

Green spaces wouldn’t be limited to parks or designated areas but dotted throughout the whole town / city — along
streets, in small spaces and innovative places.

Images and text from digital posters
WHAT THIS PRINCIPLE WOULD LOOK LIKE IN ACTION
Balconyboxes

« Having greenery dotted around in innovative, unexpected Middlesborough

places, for example on rooftops, buildings and next to

streets (flowers, plants, grass, trees). PR Wildlife around every corner
« Having more communal gardens that the whole community More/protected Walsall

can enjoy, for example next to offices and in more deprived greenspace, wildlife

areas where often there is less greenery. g2 corridors .
-« Maintaining and protecting existing green spaces such as { Edinburgh

parks — for example, getting the community invested by Allotments

asking local students to volunteer to look after spaces or
plant wildflower meadows.

Barking & Dagenhamjgs

« Starting more allotments, which are seen as a great way to /\
encourage growing your own food as a more sustainable BUSINESS CASE IDEA, TAUNTON:
option. N‘Forest schools’ where local children and young
people can learn about nature and volunteer to

help protect it.
63
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BE SHAPED BY WHAT LOCAL PEOPLE WANT

New developments would be based on real community needs, listening to feedback and making improvements based
on this.

Young people see a disconnect
between investments and - : .
: . Towns and cities should be fundamentally designed for the people that live in
developments they see in their : . : "
. them, reflecting their needs and lifestyles. Communities should also feel that they
towns and cities, and the : : o . :
L : have a say in what is happening in the area that they life in, and evidence that
needs of people living in their : : S
. their perspectives are being listened to
communities. They see those
‘in power’ (local authorities, city : : o
olanners) as being out of touch When asked to vote, young people named this a medium priority area.
with the people they represent.

ey GV ERCERE T e LTINS “In our group, we were talking about how
wanted - ice skating? Shopping centres? "Maybe design could be more focused on im ortan%t ispr;avin communig involvedin
Rock climbing? If people don'twantthings, the community,” P dec?sions ” ty

they're wasting theirmoney building them.”
Belfast
Walsall

Walsall

Britainthinks
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BE SHAPED BY WHAT LOCAL PEOPLE WANT

New developments would be based on real community needs, listening to feedback and making improvements based
on this.

Images and text from digital posters
WHAT THIS PRINCIPLE WOULD LOOK LIKE IN ACTION

Ballot
» Steps being taken, in detail and an on an ongoing basis, to [#]22ennmee., Voling svstems so peoble can
fully explore and understand how communities currently use [E] saemannes . d r}]/ave their Spay P
their towns and cities, what their needs are and where [3]sesnssnss..... Walsall
improvements can be made. (5]sasmnses....
* Regular opportunities for communities to give feedback on
: . : . [2 |emmmrnnnn,
what is working, and to submit their ideas for change. 7

» Clear evidence that is shared widely with communities of

how feedback has been used and any next steps. _
Understanding the needs of

local people and then making

things for them
/\ BUSINESS CASE IDEA, LIVERPOOL.: Liverpool
A community app which allows local people to vote
N on various ideas happening in their area and give
feedback on changes they’d like to see. Britainthinks

Insight & Strategy
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RETROFIT AND RENOVATE OLD BUILDINGS
INSTEAD OF ALWAYS BUILDING FROM
SCRATCH




RETROFIT AND RENOVATE OLD BUILDINGS INSTEAD OF ALWAYS
BUILDING FROM SCRATCH

Older buildings would be made more energy efficient, unnecessary construction be avoided and local heritage would

be celebrated.

Currently, old buildings that lack
maintenance are seen as real eye
sores in towns and cities, making
places look old and tired. In many

instances, they are also unused »
and therefore wasted. Alongside

this, there is a desire to ensure

that local heritage — particularly in
terms of architecture - is retained.

“We’ve got a lot of old buildingsin
Edinburgh, which are protected. I'd like to
see them made them more sustainable, with
triple glazing, solarpanels.”

Edinburgh

As a result, young people want to see investment into improving old buildings,
aiming for them to be restored rather than replaced. Not only does this retain
heritage, but it reduces extensive construction (which is felt to be a key
disturbance in towns and cities) and is seen to be less wasteful. Young people
also want to see vacant spaces repurposed. This principle is most important for
those living in areas with rich, often industrial heritages including Walsall and
Middlesborough.

When asked to vote, young people named this a medium priority area.

“The upkeep of the place is reallyimportant.
These olderbuildings thatare getting run
down - they shouldthem look a bitnicerso
they’re not an eye sore.”

‘Retrofittinghousesis a goodideaas it
wouldn’tbe sustainable to build everything
from scratch.”

Middlesborough Taunton

Britainthinks

Insight & Stratet qy
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RETROFIT AND RENOVATE OLD BUILDINGS INSTEAD OF ALWAYS
BUILDING FROM SCRATCH

Older buildings would be made more energy efficient, unnecessary construction be avoided and local heritage would
be celebrated.

Images and text from digital posters
WHAT THIS PRINCIPLE WOULD LOOK LIKE IN ACTION

Making use of vacantoffices
and other spaces.
Repurposing instead of
rebuilding
Middlesborough

* Old buildings should be carefully surveyed and then
renewed to be made more energy efficient.

* \Vacant spaces should be identified and repurposed, based
on what that area/what the community most needs.

* However, where older buildings are ‘unsavable’, they should
be replaced with newer ones rather than simply left
untouched and unused.

* New developments should be created with local heritage in :

. : . : Repairand renovate old
mind, created to compliment or honor older buildings in buildings
some way e.g., using comparable building materials or Walsall
design features.

« Ultimately, town and city skylines to be a mix of old and new
buildings sitting harmoniously side by side.

Britainthinks

Insight & Stratet qy
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Private & Confidential

Throughout the research, young people consistently reiterated
perceptions that they are not currently involved in conversations about
urban planning and crucially, that they do not really know how to get
Involved. However, there is a clear appetite for involvement, with 82% of
young people agreeing that it is important to have a voice in such
conversations.

This research was seen as an ideal way for them to learn and share, with
participants sharing positive experiences of taking part in the Future

. Urbans Lab. :

° \
e

//,:,./ For future engagement, UKRI should follow a series of engagement steps, ﬂ@
** Including treating young people as adults, utilising online and offline }z”

\\ formats, making use of their different and diverse skill sets, getting the
N practlcaptles right and ensuring a clear follow-up so pqrtlc:lw can ge,'s

D
; /NN /f their impact. 1ta;m hinks
/_ :_--_ - __@‘ . | 7’1



Private & Confidential

Many young people feel left out of town planning decisions and do

not know how to get involved

14% 34%

Only a third of young people
agree that their voice is heard or
represented in town planning
decisions

Agree that they are not sure how
to make their voice heard in
town planning.

To what extent do you agree or disagree that...? Base: allrespondents (n=204).

‘I found it very interesting to see
that my personal vote in the poll
was so similarto the rest of the
group in the fact that young people
believe we have minimalsay in
whatthe town’s decisions are.”

Taunton

‘I don’tthink that young people
have as much as an inputas others
think. Yes, surveysand interviews
are carried outto considerour
opinions, but | don’tthink we
actuallyhave muchofa say.”

Belfast

Britainthinks
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Private & Confidential

But there is an appetite to get involved, and forums such as this
research are a great opportunity to do so

Participants were highly positive about the Urban Futures Lab,
seeing it is a great way to learn more, and share their views.

4 really enjoyedthe videosin the online
community with the option to read articles, it
felt appropriate to this generation of young

82

1 would have liked longer
researchif anythingas | was
so invested and wanted to

learneven more.” e
“This research has really opened my eyesto
TS “It was really interesting! It the impactyounger generations can haveon
AT thatllt 'S |r[:1portant for _ felt nice to air our concerns whathappensin our towns and cities, it's
young people to s Elvelies in and being ableto put made me feel like | could actually make a
town planning. forward solutions.” change.”

To what extent do you agree or disagree that...? Base: allrespondents (n=204).

Britainthinks
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Successful future engagement with young people should consider
format, tone, practicalities and follow up

onO B~ W N P

Treat them as adults. Whilst it is key that any stimulus or materials shared should be consumer friendly and
easy to read, it is also important to avoid patronising this group or assuming they won’t understand
something. Talk to them as adults, and don’t underestimate their knowledge.

Utilise a mixture of online and offline formats. 82% agree that consultations on town planning should be
conducted online (as well as offline) so that more people can get involved. However, do not assume that alll
young people want to do everything online: people feel more comfortable different environments.

Make use of their skill sets. Young people are particularly eager to see how their various skills - whether
that’s working with youth groups, a degree in data science or their creativity, can be put to good use in urban
design. More targeted workstreams will help to bring out even more from this group.

Take extra measures with practicalities. Whilst this group are engaged, research experience tells us that
they can be prone to last minute drop-outs. To avoid this, clear and direct communication, including re-
confirming practical details, is key.

Demonstrate how their input is being used. Young people want to feel that their work and feedback is
valued, and so would benefit from being shown how it is being implemented in a practical way. This is a key
way to build longer term relationships with groups of young people who could contribute on an ongoing basis.

Britain

t & Strategy

thinks
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Private & Confidential

The following slides are the digital posters that were created in teams
across each town/city workshop.

: "H_\\ l"r p J I| \%/‘\ ‘é
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Barking & Dagenham: Team 1
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Belfast: Team 1

Modernisation

* New built housing to include solar panels and old
buildings fitted with them which can generate
power to heat housing and provide energy.

« Earn money off bills from providing back to the grid
when the demand for energy is high. If enough
sources of renewable energy are available this can
generate income as well.

« Transport is more efficient and more frequent
eliminating delays and encouraging people to use it
rather than choosing to drive, this will reduce
pollution and carbon emissions.

 Anew system could be introduced like a closed
loop system that could be a tram or a subway this
will allow people to hope on and off when they
need to, this will hopefully make it more appealing
to use




How can it help climate change?

Plant power - using the power of photosynthesis to generate energy.

Solar panels - houses having solar panels to reduce the amount of fossil
fuels being used.

Windmills and wind turbines- having more of them.

More types of transport and more frequent transport, meaning people will be
more willing to use public and transport and if they don’t drive they will save
carbon emission.

Apartment buildings should have little allotments, if they don’t have gardens.

Be more modernised, have solar panels, be made of more sustainable
materials.

Better student housing, areas dedicated specifically for student housing,
away from pensioners and families and in close proximity to universities ort
colleges.

Belfast: Team 2
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Edinburgh Ideal City

Transport
- Affordable & Accessible
- No Car Zones

Lifestyle in the City
- 15 min community
- Green spaces for socialising

- Traffic - Places for youth

- More Public Transport (hire ry
schemes) - Community Gardens
Housing Energy o
- Affordable - Solar Panels out with city
- Limits on new Builds - Bio Fuel _
- Renewable Energy - More charging points

- Nuclear

- Sustainable Materials
- Energy Efficient

- Move away from fossil fuels

Edinburgh: Team 1

Green infrastructure

- Solar farms outside of
Edinburghthat power the
city: Minimises fossil fuels,
removes problem of eye sore
in the city, creates jobs, cut
energy costs

Architecture

- Keep with current design

- Green Space

- Move businesses out of city
centre




More/protected Greenspace, wildlife corridors,
use for communities

Super —— N
insulation :

Solar thermal coll, e
(optional) / S,
{‘—-
suppty I ’

ar

triple ~
pane ]

double »
low-e E’—{—ﬂ £
glazmg; supply
l air
Ventilation system with
heat recovery
B
ground heat exchanger

More Sustainable
Housing — triple glazing
windows, insulation, solar

Creating a community with more
accessible spaces/activities. E.g.
sports areas, indoor activities, library's

Edinburgh: Team 2
1> mile ahead

=y

=

AT T ST

Charges apply
Pay online

Limited Car Use

—

Central area for generating

renewable energy which powers

the city 82



_ Liverpool: Team 1
People involved

in decisions Electric transport

Renewable
energy

Plantations Renewable cardio

machines in houses
to promote healthy
lifestyles/ which has
a dominoes affect
on the mental
healthy crisis and
poverty crisis

Local artists
graffiti

Promote
sustainability

Built up houses with balconies and
more green space
Communal gardens terraced areas

83



How can the city be designed to be
sustainable, and help address climate

change?

Create targets for Liverpool to achieve

together.

Document the journey, reviewing and
telling the city of Liverpool where we are

at.

Safe space
detached youth workers

Community based events (educate, inspire

and connect local people and tourists)
Be known as the change makers.

Be rebels.

The City of Liverpool App
Bus routes
Events
Climate tips
What's new in Liverpool
Voting system on
development in the local
area
Local food banks
Near by charity shops (re-
use , recycle)

Accessible and inclusive

connected to the space.

What spaces do we want to
create!
Pop up activities around
food, culture art, climate
change

For people to feel valued and

Liverpool: Team 2

Built up houses with balconies and more

green space

Communal gardens terraced areas

Renewable
energy
Plantations

Renewable cardio
machines in houses to
promote healthy lifestyles/
which has a dominoes
affect on the mental healthy
crisis and poverty crisis

Britainthinks
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Renewable Middlesbrough: Team 1
energy:

& Having local barbers or
supermarkets within 15 minutes
to facilitate busy city lives.

Buildings being
efficient but still having
Encouraging the life to them.
Transport: &

use of power saving S
appliances. ‘(

Quality of how houses
are built needs to be
good enough to last a
longer amount of time,
thicker walls (more
insulated).

Making use of
vacant offices and
other spaces.
Repuposing instead
of rebuilding

85



Middlesbrough: Team 2
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Swansea: Team 1

f\

Better public transport
— Busways as an idea

Keep and improve the beach More green communal spaces for people maybe? Help reduce
and beach maintaining to enjoy in the summer, people can come traffic on the road.

cleanliness in and around the together
sea, possibly adding more
activities and social events

More accessible

Renovate

Swansea amenities (15-
- - Sustainabl :
Improve air quality & better Jeraneny minute
housing standards with neighbourhood)

sustainable architecture Communal recycling tips

+/- increased rubbish

collectiou-
| — ,
Better % -

Active green
transport — S s b ¥ ,
running/cycling Y ~ AN - community
o prem— ) 5 | ) centers in the
city center

= 4 t 2.3




existing solid wall

wsnasesr o RETILEING NOUSES C_ L.
~ameespeeers A€ INSUlAtEd better and

with integral vapour membrane,
taped joints. Fixed to wall

using plaster dabs / adhesive / m ad e Of m 0 re

screwed

sustainable materials

Swansea: Team 2

existing floor

More bike lanes/bike
stands

Keep the natural
parts of Swansea
natural — kept
clean and not
ruined with lots of
buildings

Wind turbines and other
more renewable energy
resources

Increase resources for
recycling and waste

s

More local produce




Taunton: Team 1

GROUND-SOURCE HEAT PUMP
This example Sustrates under-floor .
heating This technology can also be A
< 5 - u ]
1 boreholes
15-100m, e
it 5.
@

Improving housing costs is a
massive goal of ours in Taunton.
Were trying to provide housing
Ground source heating for people of all ages, that will

could be a massive money be good quality, cheap and easy

saver for new home-owners to maintain.
and first-time buyers.

We also aim to
insulate all new
builds to gain an
EPC rating of B
(81 or above) to
help ensure that
new home-
owners are not

We aim to integrate p_ubllc caught out by
spaces and community

areas with nature, rather unexpecteq costs
than building around it — down the line.

' incorporate it in the building

= | thatis done

" priorswood Community Centre

We also aim to
implement solar panels
(solar cells where
applicable) on all new

W buildings built, this will
N help reduce the overall
[ carbon footprint and can

-
Ve

We also aim to ensure community
centers receive funding to enable people
to feel a part of their community and
partake in activities with one another.
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ages, that will be goo :
quality and cheap,.but” ™
sustainable — well
insulated

in the building that is dope

verset County
Cricket Ci

Community centers

receive funding to enable

people to feel apart of
their community and do
things together
Ooq : &
u;‘%r AN
oy ; \ i
Hca.(.ﬂaj, aferdable
busuness
O encans
< : %Q heaU’lg

Green ofean (or

Ground source heating could
be a money saver for new

B SANaL panety
home-owners and first-time

Solar panels (solar cells where
applicable) on all new building

buyers.
".@.:r';ub‘g@‘

H2°

and pay for themselves a
years. .
; 30f3 .




Walsall: Team 1

Safer/ more
accessible
spaces forall
individuals
Wildlife
around Local and
ever self Renovate
comet sustaining and
energy _
sources repal_r old
buildings 3allot
[ ]ezsnnnnen. ...

SEEESRERS

iy ety
SRR EEEN

EER AL IE R LR LY R
FRERREEEE

eesmataiimmaiianss
LALL L L L L L]

et b e 7

More diverse/
accessing recycling
centres




Walsall: Team 2




